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See slides 26-27 for a more detailed explanation of CARMA'’s Methodology.
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Number of Stories Favorability Rating The CARMA Favorability Rating System
250 T T 60 runs on a O to 100 scale, with O
005 | Wholesale and Club Stores had a o signifying the most unfavorable
tremendous favorability edge over S coverage possible; with 100 signifying

.. 56 IS ;
200 4 Traditional Deparment _Stores, the 5 the most favorable coverage possible;
next most favorable retail sector. / Les | & || and with 50 signifying neutral coverage.

LL
175 1 £ M The higher a favorability score is, the
150 = | better it is; while the lower a
1 &0 favorability score is, the worse it is.

Neutral - :
S e et mmmmmmmmmmememeesesesesesemeeeseseer 50 Under the CARMA Favorability Rating
\ o System, one- or two-point rating

100 49 xS o differences are significant.
75 + % Across all of CARMA's research, 16.2
T 45 “DE percent of organizations receive
S0 + v u coverage that averages a 60 rating or
2 better.

25 + B . :
239 134 08 5 69.2 percent of organizations receive
0 : : 40 coverage that averages between 51 and

Mass Merchandisers  Traditional Department Wholesale / Club Stores 59 ratings.
Stores 2.6 percent of organizations receive
| CINumber of Stories =#—Favorability Rating | coverage that averages a 50 rating.

12.0 percent of organization receive
coverage that averages a 49 rating or
worse.
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Only Wholesale and
Aub Sores saw more

than half of all their
Wholesale / Club Stores 32.7% 9.2% GGM reports depicting

them favorably.

Wholesale and Qub
Sores saw far fewer
negative posts than did
Mass Merchandisers
and Traditional
Department Sores.
Less than a tenth of
aGM reports on
Traditional Department Wholesale and  dub
Stores Sores were
unfavorable, compared
to approximately one-
third of reports for
0% 20% 40% 60% 80% 100% Mass  Merchandisers
and Traditional
Department Stores.

Mass Merchandisers 28.0%

B Favorable Coverage W Neutral Coverage B Unfavorable Coverage
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