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Does Negativity Prevail in Consumer Generated Media (CGM)?  Are Consumer Generated 
Media More Negative than the Mainstream Media (MSM)?

Among many members of the media and consumers, the conventional wisdom is that the 
blogosphere is a medium where negativity prevails. 

One tenet of this conventional wisdom is that few people blog about pleasant visits to a local store, 
about service representatives from the cable company who arrive on time and dispatch problems with 
ease, or about recently purchased gadgets that are “just perfect” and that “don’t cost that much”. 
Instead, conventional wisdom dictates that only aggrieved consumers take the time to blog about 
their experiences. 

But is the conventional wisdom correct? 

To answer this question, CARMA studied the results from its recent examination of more than 3,700 
Consumer Generated Media (CGM) posts that included in-depth research of a random sampling of 
300 of these posts. All posts examined for this study appeared from January 1 - February 28, 2009 and 
discussed one or more of 17 selected leading national retailers, with CARMA determining how 
frequently Consumer Generated Media published negative versus positive coverage. 

CARMA also compared these CGM results to its analysis of more than 75,000 Mainstream Media 
(MSM) stories in U.S. media outlets from October 1, 2008 - February 28, 2009 about major 
corporations, trade associations, and other organizations.

All results discussed on this ensuing analysis are based on these two article universes.
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Does Negativity Prevail in Consumer Generated Media (CGM)?

CARMA’s analysis of Consumer Generated Media coverage of leading U.S. retailers found that the 
blogosphere was unfavorable in less than 28 percent of posts, while it was favorable in more than 41 
percent of posts. Based on this data alone, it is not accurate to say that the blogosphere is pervasively 
negative. Perhaps the blogosphere is negative in other ways . . .

CARMA found that the 
Blogosphere was favorable
more often than it was 
unfavorable by a large 
margin.

Neutral
30.8%

Unfavorable
27.8%

Favorable
41.4%

Favorability Breakout for CGM Coverage
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Is Consumer Generated Media Coverage (CGM) More Negative than Mainstream 
Media Coverage (MSM)?

Perhaps conventional wisdom saying that the 
blogosphere is negative is shorthand for a more 
nuanced, but less concise thought:  

the blogosphere isn’t wholly negative, it is just more 
negative than the mainstream media. 

Let’s compare the results from CARMA’s analysis of 
CGM coverage with the results from CARMA’s analysis 
of Mainstream Media reports to see if this is true:

Mainstream Media reports were favorable 43.9 
percent of the time. Consumer Generated Media 
reports were favorable 41.4 percent of the time, just 
2.5 percentage points less than the Mainstream Media.

MSM reports were neutral 30.1 percent of the time. 
CGM reports were neutral 30.8 percent of the time, less 
than 1 percentage point greater than the Mainstream 
Media.

MSM reports were unfavorable 26.0 percent of the 
time. CGM reports were unfavorable 27.8 percent of 
the time, 1.8 percentage points greater than the 
Mainstream Media.

Only minor differences 
emerged between how 
frequently bloggers provided 
negative coverage and how 
frequently the mainstream 
media did so.
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Does Negativity Prevail in Consumer Generated Media (CGM)?

As we just have seen, it certainly is true that the blogosphere offered negative coverage more 
frequently than the mainstream press. But, CARMA’s results show that this difference was not 
considerable and suggest that this difference alone also may not be enough to support the 
conventional wisdom.  

Perhaps the conventional wisdom about the negativity of the blogosphere is demonstrated in 
still another way.   

Perhaps the negativity of the blogosphere is demonstrated not through how frequently negative 
blog posts appear, but through how intensely negative blog posts are. 

Maybe the difference is that, when blog posts are negative, they are NEGATIVE!!!, while the 
mainstream media is more restrained in its criticisms of leading companies and organizations?

Let’s see how this bears out using CARMA’s recent research.




