“ Linking your Media Performance with Tangible
Outcomes and Showing the Real Value of PR

Sales Media Performance

Measurement more relevant ~ s1zc0000 Exremely Fv.
. . - Highly Fav.
than outdated metrics like $1,000000 oy o
advertising equivalency $800,000 - Soldy Fav
I Moderately Fav.
The quantity and quality of your media $600,000 1 - Neutral Fav.
coverage is connected fo your oufcomes; $400,000 - -Zﬁru:l: Unf.
you know this intuitively [ Solidly Unf.
$200,000 1 - Strongly Unf.
| Highly Unf.
H—_—_—m Extremely Unf.

ORISR IS S SRS FE TS & & © SR S @

CARMA Connectisa OUTPUTS
statistically sound method that *Quantity -Quality -Nofure -Aftribues...
provides you with hard data: olivounnadio

performance

— demonstrating fangible ROI

— illustrating the real value of your media
coverage in the parlance of the c-suife:

numbers you can feel confident OUTCOMES
standing behind Any number of your behavioral objectives:
— helping you move beyond the anecdotal and Marketing
intuition toward data-driven decision-making Communications: Public Affairs:
— helping you mainfain or grow your budgets -Sales -Awareness -Awareness
and staffing levels +Opinion -Attitude +Opinion -Attitude
-Usage -Brand Preference | <Opposition/Support
«Purchase Intent *Advocacy
+Likelihood to Refer *Web Traffic, efc.

*Web Traffic, efc.
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